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nea w8 ERIC CHOONG. for im

fashion ig a caling, He gracdusiled fom the Hong Kong institute
of Fashion Design in 1986 and honad his skills in the clity befom
returmeng 0o Kuaka Lurmnpur n 1990 10 start the Enc Choong FHaube
Couturd b, Based on his philosophy that fashion should be
an axpression of indiidual styla and personality, the label guickly
gained a reputation among the fashion sef for its improssive
creations that transcend fads with timeless beauty. Enc also
broke new ground with the way he combined Malaysian cultural
infhences inlo his sophisticaled designs. Encouraged by the
succEss of his eponymous label, Eric vendured into made-io-
measune bridal wear, Eric Choong Bridal was a natural extension
givin Bl his haube coutune chents had staried rdguesting thal
he design their bridal troussaau. His panchant for the extrenvagant
and kowmous iransiated info breathiaking wedding gowns. Enc
his arrdassad innumerabls awands and acoolades. amongst them
nodably: Maleysian Toursm Board's Top 10 Madayslan Designers
[1960-1997): designated haute coulune designer by halaysia
Tather (2001-2003); Beslt Costume Designer awaed at the 18th
Malaysian Film Fastival for the film 3rd Genaration (2008); and
Designer of the Year and Bagt Colliaclion Showcass of the Yaar
iwards at the Malaysian Intermational Fashion Wealk (2007,

Mo bederops: “Batik must be made alfractive fo the
young generation. it is owr role- and espacialy
mine as a fashion designer- [0 creale a new
trend in this art form. Balik showld never be only
accessible to older people or to fch collectors
bt rather showd be a musi-have siyle for all
paopla, This is our chalenge. The Batik indusiry
must continually strive fo expand fself and fo
remain inherently commercial. New products
must be brought to the market place continually
and they must be items that people really desire,
And a word fo those young entrepraneurs who
wanf o sfard up batik businesses- do your
homework., You'll need to do in-depth market
resaarch and have & realistic and coherent
business plan, Bul above all, choose your ilems
carafully, for the correct development of Batik
products i the most vital iEswe.”

‘eéardmha by Erto Choomg
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